
Find Your Next 100 Customers



Introduction

Workshops
● City Council District 3
● City Council District 7
● Manhattan Borough President Office
● Next: Greenwich Village Chelsea Chamber of Commerce

What Do I Know?
● Founder of Compass AI
● Contract at Meta
● Online Marketing since 2016

○ Health & Nutrition
○ Apparel and Fashion Accessories
○ Consumer Electronics
○ Personal Security Products
○ Kitchen Gadgets
○ Home Decor



Has anyone made money online?



What We Will Learn



Connect With Buyers



Does anyone have experience with Google Ads?

“There are 8.5 BILLION Google 
searches each day” - Intentful.ai

“87% of consumers used Google to 
evaluate local businesses in 2022, up 
from 81% in 2021” - brightlocal.com



Google Business Profile



Google Business Profile



Google Business Profile



Google Ads - What are they?



Step 1 - ads.google.com



Step 2



Step 3 - After Confirming Timezone +Currency



BONUS TIP



Step 3 - After Confirming Timezone +Currency



Google Ads - Step 4
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3



Google Ads Step 5



Google Ads - Step 6



Content is King
Engage With Your Audience



Are any of you inspiring content creators?

● 10 million new blog posts each day
○ Need / Standout
○ I bookmark old posts that sit unread for years

● 1.3 Billion photos are shared on Instagram a day

● 3 Billion posts each day on Facebook

“1 in 3 consumers use Social Media to discover new brands and companies” - Sprout Social



Intent for engagement

● Social Media Posts
○ 1 Post, Many Platforms
○ Okay to Recycle 🤫

● Blogs and Vlogs
● Ebook



How to schedule FB + IG Posts: Business.Facebook.com



Scheduling Posts 2



DON’T DO THIS!



Amplify Your Reach



I already have Google Ads, why use Instagram Ads?

Meta Pixel

Email List

LLA



Breakdown of an Ad



Building a Meta Ad



Building Meta Ad - Part 2



Building a Meta Ad - Part 3



Building a Meta Ad - Part 4



Building a Meta Ad - Part 5



Building a Meta Ad - Part 6



Building a Meta Ad - Step 7



Testing a Meta Ad - Creative | Radio Hotel

Image 1: Image 2: Image 3:



Testing a Meta Ad - Headlines | Radio Hotel

1. "Discover Washington Heights' Hidden Gem – Stay at Radio Hotel!"

2. "Unwind in Style: Your Perfect Stay Awaits at Radio Hotel 🌆"

3. "Book Now for an Unforgettable Experience at Radio Hotel – Limited Time Offer!"

4. "Why Radio Hotel is Washington Heights' Best-Kept Secret – Find Out Today!"

5. "Experience Comfort and Charm at Radio Hotel – Your Home Away from Home!"



Testing a Meta Ad - Copy 1 | Radio Hotel

Nestled in the heart of Washington Heights, the Radio Hotel offers a unique blend 
of modern comfort and vibrant local culture. 

Our boutique hotel is the perfect retreat for travelers seeking an authentic New 
York City experience. 

Enjoy stylish accommodations, exceptional service, and a prime location near top 
attractions. 

Book your stay today and uncover the hidden gem of Washington Heights!
 



Testing a Meta Ad - Copy 2 | Radio Hotel

Welcome to the Radio Hotel, where comfort meets charm in the lively 
neighborhood of Washington Heights. 

Our cozy rooms, top-notch amenities, and friendly staff make every stay 
unforgettable. 

Whether you're in town for business or leisure, you'll love our convenient location 
and warm hospitality. 

Reserve your room now and make Radio Hotel your home away from home in New 
York City!



Now What?
Putting It All Together



Key Takeaways

● Creating a Productized Offer
○ Specific Problem, 
○ Specific Person, 
○ Specific Way

● Finding What Strategy Works Best For You



Q&A



Thank You
https://bit.ly/nycworkshopcall


